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Food,Wine and Now...
Exclusive Journeys by Jet

By Karen Amster-Young

ric Weiss, director of marketing and sales for the

Wolffer Estate Winery in Sapaponack, travels

throushout the United States as. an ambassador

for the winery. He alse consults with hotels,
restaurants and '..'{]l'l."'l"l':.'l”("]-l‘- for Service Arts Inc, i T
sulting company, and has just launched his latest endeavor,

fouriete, A new bwist in luxury travel, Tounetd others spe-
clalized weekends aboard a private et 1o exguisite destina-

tions along the Eastern Seaboard

“I've ereated various themed wedkends that are completely
customized for the traveler, depending on their interests,”
explains Weiss: "There are vachting, food and wine, golfing,
antiquing weekends and many more.”

Last manth Toureté completed its maiden vovage choosing
The Ultimate Mansions of New England Weekend, out of

twelve themed journeys offered by the company. Six gue
were whisked through Mew England's skies aboard Th
Comet, a sleek Learjet. As part of the package, Weiss offers
special leatherbound travel journals to the clients of
Tourjeté. ] use special ink that a calligrapher uses (o write

the itinerary for the trip and present {t to e

N guest upon
arrival,” In coming up with Tourjetd, he explains, T get to
meet new peaple who love to explore, create new themes,
and partner with great properties who want to contribute to
entiching the experence of a Tourjeld guest.” Welss is quick
to point out that Tourjeté is designed not only for persona
travael, but also for business entertaining, sales incentive
LIPS, '|‘r'{!L1d||'|H PL'I-T”L‘“-, family Balnerings or nomantlc excur
sions: “The concept is really versatile and that is what | love

about it."

When asked whal 15 next for Tourjetd, he shares with me



wd destinations
g Viexico and
rd to stop thinking when there is such-a wide

journey,” he savs

Tou

defined a slid 1 ( e simul-
taneou - g5, | ; toy me that hi fiz iz
the one “Am : ne, “The word means to
turn il 5 T nenl. | ' e

only it i 1 French lang

love for France and

‘It has been

8
n. His
FESLITIE 18 I of & d

with the i 1 institutions in




“Good service is a lost art,” he laments, Weiss' consulting
company has conducted numerous seminars worldwide

SCAUSE [

focusing on service in the Fospitality industry by
| ;

wartts (o share this passion with others, He has been fea-

tured on national television programs and in

O PSR

pers tor fus expertise in food, wing, service and hospitality

il."'-l'lil'il' 15 ot Il-:"l‘. his newiest I."I.I:~I"' fnoventure, but a vihi-

cle to showcase his love for the lost art of service.  After
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being approached by industry veterans, he is currently con-

ng starting a school dedicated to the art of service

Currently, Weiss is trving Lo sell his much beloved 17th cen
tury farnyin France that he and his wife, Mistv, have owned
and cherishied for 10 vears. “Tt hurts to have o soll it* he
lied

Lvs, “TH's a part of me. Unfortunately, it has been robbed

MUTMEnDUS Eirmes

He manages to find time to gardon, swim, cross-country sk

and sing, as well as spend time with Misty, ard his daugh

ter Julia, “she is one of the most charismatic people [ eves

met. People are drawn to her ever e she goes. She isa
born vovager”
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